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Thematic inspection campains 

 Towards a specific buisness 

sector 

 During a limited time frame 

 Inspections executed by  

County Gouvernor or 

Norwegian Environment 

Agency 

 Common checklists and 

reporting structure 

 Planned information strategy 

 

 



Form an Action Group 

Action leader 

Representative from 

Industry department 

Representative from a 

County Governor 

Representative from Legal 

Section 

Representative from 

Information Section 



Tasks for the Campain Group - preparations 

Develop description of the business sector 

Cooperation with business sector organization(s) 

Clearify relevant laws, regulations, permits etc… 

Develop checklists 

Develop report structure  

 Inform County Governors on “FM-nett” 

Develop information equipment, fact sheets etc. for 

industry and public 

 



Cooperation with industry 

Discuss problem areas 

How to reach all enterprices 

Prepare information to web-sites, magazines etc. 

 

Our aim is to distribute knowledge about the campains 

and our expectations to as many enterprises as possible. 



Tasks for Campain group - during campain 
and afterwards 

Support to inspectors during 

campain 

All results registered in 

“Forurensning” 

Set deadline for registration 

Organize the results 

 Information of the results to 

the industry associations 

 Information to the public 



More about information-
activities 



Information preparations 

We want to reach as many as possible 

Open a dialogue with the industry association to reach 

their members 

Send e-mail to those who have made a subscription on 

our news. 

Prepare newspapers /other media 



Campain start! 

Make as big event as 

possible… 

 News about the campain on 

our Web-site 

On the associations web-sites  

 Campain starts at the same 

time all over the country 

 Some County governors show 

the campain in local media 



Media focus 



Ending a campain 

County governors can 

speak to local media on 

their results 

Campain Group collects all 

data to a total 

Before going to the press, 

results are presented to 

the industry organisations 

for adjustments and 

preparations 



Final results 

We want to give a real 
picture of the situation 
and draw attention to 
what could be better. 

We want to keep a good 
relation with the industry 
and help them to improve 
their business 
environmental .  

…Unless we discover really 
bad and criminal activity. 


